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The rapid growth of personal wealth promotes the huge demand for wealth 
management. And it provides a great opportunity to banks to carry out the wealth 
management business.With the rapidly growth of wealth customer,wealth management 
business ,because of sustained, steady and significant returns , becomes the competition 
focus of domestic and international financial institutions. Commercial banks begin to 
actively build wealth management brand to snatch the wealth management market. But 
there are still many problems in the the brand management practice of wealth 
management business. Most banks emphasis on brand logo, decoration, but neglect the 
cultural connotation and personality of the brand. They emphasis on advertising and 
marketing, but neglect brand protection. And brand management of their wealth 
management is too superficial and onesided, lack of the unified and overall planning. 
The paper attempts to use the brand management related theory to analysis the brand 
management of ICBC wealth management, to find out the improved methods, strategies 
for the brand management of ICBC wealth management and hope it can be useful to 
other banks’ brand management of wealth management and other business. 
   This paper firstly described the related theory of brand management. Then it 
analyzed the development status of Chinese wealth management. It also analyzed the 
brand position, brand identity, brand marketing and brand protection of ICBC wealth 
management business, pointed out its shortcomings and proposed the appropriate 
strategy.Finally the analysis concluded that commercial banks should pay attention to 
the the personality of the brand , the overall program of brand management and brand 
protection. ICBC should make an unified program of the brand management of wealth 
management and ensure its implementation by the branches. 
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第一章  绪 论 
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第一章  绪 论 
    本文主要从财富管理的角度分析我国的财富管理业务及中国工商银行财富管
理业务发展情况，本章将就本文的研究背景、研究内容和方法及论文结构进行介
绍。 












300 万元以上的客户推出了财富管理服务；交通银行 2008 年提出，用 3 年时间，
举全行之力，打造 佳财富管理银行；2007 年，招商银行在全国已拥有 18 个财富























































































































































































































































































第二章  品牌与品牌管理理论综述 
 5
第二章  品牌与品牌管理理论综述 




第一节  品牌概述 












                                                        


































                                                        





















Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
厦
门
大
学
博
硕
士
论
文
摘
要
库
